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Deepening trust Further accumulating assets

Financial
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Value creation model is based on (1) organic EPS growth, (2) inorganic EPS accretion, and (3) maximization of PER

. » See page 22.
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Financial and Non-Financial Resources : Building up/strengthening financial
Medium- to long-term growth model as an Asset Assembler » see page 35.
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. Financial base Medium to Long-Term Management Strategy > See page 49.  Net D/E ratio 0.50 times
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Foundation of value creation Corporate Governance » see page 99. Risk Management » see page 121. Global Code of Conduct »see page 124.
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