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Good evening everyone. I am Yuichiro Wakatsuki, chief financial officer of Nippon Paint
Holdings.

Thank you for taking the time today to participate in our conference call regarding
financial results for 3Q of FY2020.

Today’s teleconference is being streamed live (voice only) on YouTube.
As with second quarter conference call, this conference call is held in both Japanese and

English with simultaneous interpretation.



_ ' @) NIPPON PAINT HOLDINGS CO.LTD.
| 1-1. Summary of Today’ s Presentation (1)

*FY2020 3Q Results (YoY):
“Tanshin’ /Revenue: +18.7%, operating profit: +17.3%
‘Non-GAAP" /Revenue: +6.8%, operating profit: +6.7%

=China economy has grown 4.9%. NIPSEA China business has achieved higher
revenue 18% and profit 38% comparing with last year. Project has increased 33%
from new construction project from Northem and Westem region. DIY gradually
recovered from 2Q and grew 9%. Auto has grown 17%

- Automobile coatings business revenue declined as global automobile production
recovered faster than expected but automobile production in Japan remained
below prior—year levels

+3Q ‘Non-GAAP" results include 1 month (September) for Dulux Group and 3
months (July-September) for Betek Boya, which are group companies acquired in
2019

- Steady contribution from Betek Boya due to higher demand resulting from restart of
economic activities and sales promotion activities and from DuluxGroup with higher
demand continuing, influenced by COVID enhanced home improvement activity

«Lower cost of raw materials contributed to eamings in all regions, primarily Japan
and Asia
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I would like to begin by summarizing our results of operations on page 3.

In 3Q of FY2020, both revenue and operating profit increased YoY on a ‘Tanshin’ basis
(figures based on legal disclosure) and ‘Non-GAAP’ basis, which are figures principally

without the effects of acquisitions.

We made a somewhat conservative forecast by incorporating economic uncertainty,
especially for NIPSEA China business, when we announced our second quarter financial
results in August. But NIPSEA China business posted strong sales in September, the
second-biggest demand period after March, and achieved a substantial YoY revenue and

profit growth.

Our automotive coatings business continued to be affected by COVID but recovered
gradually in 3Q. In addition, both DuluxGroup and Betek Boya contributed consistently to
our earnings. Betek Boya has been consolidated since 3Q of FY2019, and their earnings

are included also in our ‘Non-GAAP’ results. DuluxGroup has been consolidated since
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September 2019. Therefore, please note that ‘Tanshin’ results include one month of
earnings at DuluxGroup in 3Q of FY2019 and three months of earnings in 3Q of FY2020.
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| 1-1. Summary of Today’ s Presentation (2)

-COVID impact easing globally but the risk of market deterioration
remains in some regions due to the resurgence of new cases. Still
difficult to reasonably estimate final demand but updated FY2020

FY2020 guidance to reflect strong 3Q eamings

Consolidated -FY2020 forecast revised upward from the August 14 forecast
Earnings Forecast (Revenue: +4.1%: Operating profit: +15.2% vs. previous forecast)

-Major assumption differences between August 14 and now:
1 Improvement in decorative paints business (Project/DIY) at NIPSEA China
Revenue: ¥760 bn 1 Eamings improvement at Betek Boya (Europe)
: - 1 Earlier than expected recovery in automotive coatings
Operating profit: ¥76 bn 1 Higher expenses for sales promotion measures at overseas Group
companies

% «Increased full-year forecast for Betek Boya:
Current forecast (Revenue: ¢. ¥32.0 bn, Operating profit: ¢. ¥4.0 bn#1)
Previous forecast (Revenue: ¥31.0 bn, Operating profit: c. ¥2.6 bn#2)

-EPS forecast is 109 yen (-5 yen YoY/+22 yen from previous forecast)
= Annual dividend forecast is 45 yen (same as FY2019)

¥ Calculsled by applying exchanpe rate as of 20 FY2020 finsncial results asnouncement in November /before PPA deprecistion
NIPPON PAINT HOLDINGS GROUP 2 Calcutated by applvirg exchane rate as of 30 FY2020 finamcial results asmouncement in August/befare PPA deprecistion 4

Please look at page 4. I will explain revision to our earnings forecast for FY2020.

Nine months into FY2020 we now have rough estimates of COVID impact on our
operations for this year. Nevertheless, this impact has continued to vary across regions
around the globe. For instance, COVID impact is worsening in Europe and the U.S. In
Asia, which is less affected by COVID, Malaysia put lockdowns back in place in October. As

a result, I believe uncertainties remain in our markets.

However, we renewed the guidance on a voluntary disclosure basis. We have upwardly
revised the previous forecast for revenue, operating profit, and EPS to reflect our strong

third quarter earnings.

Please note that we had to cope with exceptional market conditions during first three
quarters of this year. For instance, our marketing expenses were naturally lower than in a

normal year, and we plan to increase investments and expenses in 4Q for growth in



FY2021 and afterward. Our full-year forecast, especially for earnings, reflects these

factors.

The dividend forecast is unchanged.
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| 1-2. Summary of Market Conditions in Major Regions (1)

| Market and business conditions in major regions

Decorative: 3Q demand remained weak due to COVID and to a long rainy season and
typhoons. Demand to recover from weakness in 2019 following the consumption
tax hike. However, slow recovery seen, notably for house renovation projects.
Overall, 4Q market expected to be unchanged from 2019

Industrial: Market remained xyeak in all sectors .due tp COVID. Gradual recovery expected
but recovery to prior-year levels unlikely in 4Q

Decorative: 3Q sales YoY growth 9%, due to improved consumer confidence after COVID.
(DIY) Demand recovery for repainting of existing houses following lifting of restrictions
on entry to repainting sites. We expect momentum continue and extend to 4Q

Decorative: 3Q sales YoY growth 33%. Mainly from new construction project in Northern and

NIPSEA (PRJ) Western region. Focus and strengthen partnership with key and strategic
China customers. 4Q Project to be lower compared to a very high market growth in 4Q
of 2019
Industrial: Industrial coatings improved 9% from GIU such as agricultural construction

equipment and Protection Coating thanks to market recovery from COVID with
less import from overseas

Asia In 3Q, Malaysia Group showed a lower single digit growth, recovering gradually from COVID

Excepting albgilt sh{owingrlpwer growth. Thailand Group qoniinued to suffer from COVID, border closed and

for NIPSEA political instability, and declined 28% in 3Q with the weakness may likely extend into 4Q.

Chi Overall, lower revenue for this region. In 4Q, Thailand likely to see lower earnings growth, and
ina Malaysia requires attention with lockdowns back in place in October

NIPPON PAINT HOLDINGS GROUP 5

This section provides a summary of market and business conditions in our operating

regions.

In the decorative paints business in Japan, revenue was slightly lower compared to 3Q of
FY2019, when there was a last-minute surge in demand prior to the consumption tax hike
in October. However, we expect 4Q revenue to recover roughly to the previous year’s

level.

As I mentioned at the beginning of my presentation, NIPSEA China posted strong 3Q
earnings in the decorative paints business, with DIY revenue growing 9% YoY and Project
revenue rising 33% YoY. Heavy rain and floods that hit China in July delayed construction
projects in the Project segment, but these projects were back on schedule in August and
September. Demand is usually not particularly high in 4Q. However, demand was very
strong in 4Q of FY2019, especially in the Project segment with 42% YoY revenue growth.
Compared to this strong 4Q, I expect 4Q YoY growth at NIPSEA China to be slightly



slower this year. Still, I believe the momentum will remain strong overall in our Chinese

business.

In Asia excepting NIPSEA China, COVID impact is subsiding overall compared to the
severe impact in April-June quarter. We have maintained our conservative outlook for 4Q

because of factors including lockdowns in Malaysia and political instability in Thailand.
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| 1-2. Summary of Market Conditions in Major Regions (2)

| Market conditions in major regions

Higher YoY sales across all business (+9%/reference value) with COVID enhanced home
improvement activity continuing, regardless of stay-at-home restrictions. While DIY activity
remained very strong in 3Q, trade DIFM* activity was also positive. We anticipate the COVID
positive influence on demand to progressively normalize in 4Q and 1Q of FY2021

Oceania

Revenue grew 5% YoY driven by the strong construction market due to easing of COVID
restrictions and low interest rates. Firm market tone expected to continue in 4Q but the
possibility of an economic slowdown due to a COVID resurgence a cause for concern

3Q revenue surged by 84% YoY driven by strong market due to easing of lockdowns and
restart of economic activities, coupled with sales promotion activities. 4Q revenue to decrease
due to backlash to higher revenue in 3Q resulting from sales promotion actions, etc.

Japan: Marl'(et gradually recovered during. 3Q but qqarlerly autqmobile proguction continued on
decline (-13% YoY). 4Q automobile production to remain below prior-year levels
despite stronger recovery expected than the August assumptions

NIPSEA China: 3Q automobile sales YoY growth 17% due to 14% growth in automobile
production mainly from Japanese and Korean car makers, driven by support
. from various government stimulus programs to help cope with COVID impact. In
ﬁmﬂ_mmwe 4Q, market growth likely to be slow compared to high market growth in 4Q of
coatings 2019

Americas: 3Q automobile production recovered to prior-year levels as automakers increased
production to maintain inventories. Concerns remain about a possible slowdown in
production after the inventory build-up is completed

Europe: Automobile production is slow recovering but remains below prior-year levels. The
COVID resurgence a cause for concern for 4Q

NIPPON PAINT HOLDINGS GROUP # DIFM (Do It For Me): Painting by professianal painters 6

At DuluxGroup in the Oceania segment, home improvement demand remained high
across all businesses in 3Q, in areas both under stay-at-home restrictions and not. As a
result, DuluxGroup maintained its strong momentum, achieving 9% YoY growth in
revenue based on reference figures. Meanwhile, we expect a considerable positive impact
from COVID-enhanced front-loaded demand overall. We assume that the strong
momentum we enjoyed until 3Q will normalize progressively from 4Q. Therefore, we plan

to make investments in 4Q for growth in the next fiscal year and beyond.

Revenue at Dunn-Edwards, our decorative paints operations in the Americas segment,
increased compared to the same period a year ago, driven by the strong housing market
in the United States.

Betek Boya, our decorative paints operations in Europe, benefited from strong market
conditions following the restart of economic activities in Turkey. Owing to aggressive sales
promotion activities during these favorable market conditions, Betek Boya achieved 84%

YoY revenue growth at a constant exchange rate. Betek Boya was consolidated in July

8



2019 and its earnings have been included in our ‘Non-GAAP’ results in 3Q. I will discuss
this later, but we project that both revenue and operating profit at Betek Boya will be
slightly higher than our full-year forecast announced in August, despite unfavorable effect

of exchange rates.
Lastly, in the automotive coatings business, the market is recovering from the lows of 2Q.
Upward momentum is projected to continue in the Chinese market, although at a slightly

slower pace compared to high market growth rate in 4Q of FY2019.

This is the outline of my presentation.
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| 1-3. Major Topics After the 2Q Results Announcement 1

| Acquisition of Asian JV Stake and Indonesia Business (announced on August 21)
*Decided to acquire 100% ownership of Asian JVs and Indonesia Business

«Transaction will enable full capture of growing Asian businesses, realizing
substantial profit growth, minority shareholder protection, and maximization of
shareholder value

+Closing scheduled for January 1, 2021

Post-Transaction
Acquisition of Aslan JV Stake and indonesia Business
~Estabishing Dominance in Asia to Purses Global Growih -~ 126.9mn shares 193.9mn shares 275.8mn shares 193.9mn shares
Minority
Wuthelam Sharsholders
5B.7% | 41.3%
m;nl;m_
100% 100%
Indonesia
Business Asia J¥e
Presentation material released on August 21 Ownership structure

NIPPON PAINT HOLDINGE GROUP

Now I will briefly discuss significant events following our financial results announcement

for FY2020 2Q in August.

On August 21, we announced the acquisition of Asian ]V stake and Indonesia business

and we are making progress towards the closing scheduled for January 1, 2021.

Just as a reminder, we will maintain the current balance sheet structure until the end of

December, and the year-end dividend for FY2020 will be based on the number of shares

currently outstanding.
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| 1-3. Maijor Topics After the 2Q Results Announcement 2

| Developed “PROTECTON,” a new brand specialized in anti-viral and anti-
bacterial products (announced on September 4)
+Anti-viral and anti-bacterial products, not limited to paint, are to be
developed using this new brand, with applications ranging from home-use
paint to industrial paint and other products
+The first product is PTOTECTON Interior Paint Premium, Japan’ s first water-
based paint with anti-viral and anti-bacterial properties derived from
photocatalysis for DIY and home use (launched on September 4)
*The second product is PROTECTON Interior Wall VK-200, paint using a visible
light-responsive photocatalyst and offering better workability than
conventional products with ultra=low VOC at an affordable price (launched on

October 28)

{ PROTECTI{

The logo of PROTECTON series products PROTECTON Interior Paint Premium
NIPPON PAINT HOLDINGS GROUP
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We launched the PROTECTON brand for a line of anti-viral products. This new brand
reflects the priority we place on solving social issues. We already sell PROTECTON
products for the DIY and professional-use markets. We plan to add more brands for

premium and high-performance products going forward.
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| 1-3. Major Topics After the 2Q Results Announcement 3

I Launched a new company commercial in Japan from October 3 featuring the
excitement and fascination of paint (announced on September 28)

*Actress Mikako Tabe is the brand ambassador to promote PAINT.WONDER, a
world of paint and coatings technology with exciting possibilities for the entire
world

*Miniature objects coated with our paint convey the excitement and fascination

of paint and its functions, which go beyond simply adding color and provide our
daily life with protection and a rich variety of vivid colors

A scene from the commercial

#The commercial and the making of this

i commercial are on Nippon Paint’ s official
Graphical image YouTube channel (only in Japanese)

NIPPON PAINT HOLDINGS GROUP 9
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We created a corporate commercial to tell people about various functions of paint and

tremendous potential of paint.

The commercial can also be viewed on YouTube. I encourage everyone to visit our

YouTube channel.

12
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| 1-3. Maijor Topics After the 2Q Results Announcement @

| Published Integrated Report 2020 (released on September 30)

*New content and design from the previous year’ s report

*The report explains the strategic story of aiming for the Maximization of
Shareholder Value (MSV), which is our paramount mission, by pursuing a global
business strategy that incorporates ESG and the SDGs

*To serve as an effective tool for sound communication with investors and
analysts

Message from NIPSEA Group CEO

Integrated Report 2020

NIPPON PAINT HOLDINGS GROUP DuluxGroup Betek Boya Dunn-Edwards 10

We have published our Integrated Report for this year.

There are significant changes from last year’s report in terms of content, design, quality
and volume, but it still has much room for improvement. I appreciate your taking a
moment to review this report, which is an efficient tool for communications with investors,

and welcome your feedback and suggestions for improvements.

13
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| 1-3. Maijor Topics After the 2Q Results Announcement &

| Improving information disclosure through the IR website (contents launched
successively by September 30)

*Enhanced the content of our IR website to provide information necessary for

communications with Japanese and international investors and analysts in a
timely and equitable manner

«Content includes English translations of presentation texts and Q&A summary,
disclosure documents, live streaming of financial results conference calls
(Japanese/English), analyst ratings and analyst consensus

Investor Ralations

e Aratpst Ruings

N Comtarece Cafl for FY2029
g 35 Fiesocisl hesais

e |
o

i,

Presentation script Q&A summary Analyst ratings

IR website
NIPPON PAINT HOLDINGS GROUP

1"

In addition, our IR website is undergoing improvements and enhancements. We would

also appreciate your feedback about the IR website and suggestions for improvements.

14
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| 1-3. Major Topics After the 2Q Results Announcement ®

| Global integration of automotive coatings business (announced on October 1)

+Realign automotive coatings and motorcycle coatings operations in Japan, China and
other Asian countries, Europe and the Americas on January 1, 2021, with Nippon
Paint Automotive Coatings Co., Ltd. (NPAC) as the global headquarters (NPAC will
have net sales exceeding 150 bn yen based on simple sum of FY2019 results)

*Appoint customer account managers who operate multinationally and establish
global sales and R&D structures to function as a one-stop source of information and
services for customers

MBI NPRON FANT HILDNGG 03T | 2. Overview of NPAC
] the i of the coatings buss

Nigoon Paint Automotive Coatings Co. Lid. (*NPAC™) wil be the headquarters of all
NPHD Group automotive coatings and motorcycle coalings operations, NPAC will become
a company with FY2019 net sales exceading 150 bibion yen™!

Curent organization NPAC  evecim om0 2081 seraedes

e .= B H@N NPAC

Nposn Paint NSSEA NPAC
Astonatve Ceatigs  (swsomative reluted (Npson Paint Auonctve Costings
. i ovace Co. Lt} the hesdausrters

Launch of New NPAC

~Global integration of automotive coatings business~

ey 288 AL sssss
[ soiees B
4 somount
October 1, 2020
Nozen Pake Hokdins Cs. Lid e 3{::.;&:5.::':'.::::7‘"“"" o S
Presentation material published on October 1 Overview of NPAC
NIPPON PAINT HOLDINGS GROUP 12

This page explains the global integration of the automotive coatings business within our

Group, which we announced in October.

After the acquisition of 100% ownership of Asian JVs, our decorative paints business will
continue to focus on local production for local consumption based on a regional axis.
Meanwhile, our automotive coatings business has customers worldwide and will integrate
its operations globally, shifting from partial optimization to total optimization of
operations. The simplified ownership structure following our acquisition of Asian JV stake

will allow us to smoothly switch to the new operating structure.

15
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| 1-3. Major Topics After the 2Q Results Announcement @

| Established an ESG Statement and Identified Materiality (released on October 30

«The ESG Statement, which sets forth our basic policy on ESG management, was
established with the participation and input of our overseas partner companies

*Materiality critical to sustainability of businesses was identified based on the ESG
Statement through discussions with the ESG Committee members, overseas partner
companies and external stakeholders

+We will set KPIs for each identified materiality and implement materiality initiatives

Materiality

A Climate change

2Resources and environment
3Diversity & Inclusion

4)Safe people and operations
5)Growth with communities
®lInnovation for a sustainable future

ESG Statement

NIPPON PAINT HOLDINGS GROUP 13

My final topic is our ESG Statement and identification of materiality.

We established ESG Promotion Department in January 2020 and we formulated ESG
Statement with participation and input of our partner companies around the globe. The
aim is to foster recognition among everyone at our group that promotion of ESG initiatives
is your own goal. Identifying materiality is not the goal in and of itself. The most
important point is to set KPIs for each identified materiality and implement materiality

initiatives. Management has a strong commitment to promoting ESG-oriented initiatives.

We have placed priority on enhancing disclosure activities and emphasizing
communication with investors since the beginning of this year. At the same time, we have
rapidly implemented numerous measures. We intend to continue our efforts for deepening
communications with investors and analysts while maintaining speedy management

decision-making. I would like to ask for your continued feedback and encouragement.

16
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I 2-1. FY2020 3Q Highlights

(Billion yen) Results (Tanshin) Results (Non-GAAP)
FY2019 FY2020 Yoy  FY2019 FY2020 YoY  YoY
3Q 3Q (%) 3Q 3Q  (Amount) (%)
Operating profit 244 286 17.3% 236 252 16  6.T%
134%  132%  -o2nt] 129%  129% - -0.0pt
Profit before tax 234 206 264% 226 266 40  17.9%

17 147 263%] 119 129 10 84k

# Profit attributable to owners of parent

Higher revenue both on ‘Tanshin' basis (+18.7%) and ‘Non-GAAP’ basis (+6.8%) due to acquisitions
and market recoveries

*Regarding decorative paints, Project and DIY in China recovered and Australia and Turkey remained
strong, but the recovery was slow in Japan because of COVID

«Automotive coatings are recovering slowly in every region but remained below prior-year levels

Operating profit

-Higher operating profit both on ‘Tanshin’ basis (+17.3%) and ‘Non-GAAP’ basis (+6.7%)
-Higher profit at NIPSEA China due to sales growth, driven by post-COVID market recovery
0P margin remained flat from 2019 due to actions to reduce raw material costs and fixed cost reduction

NIPPON PAINT HOLDINGS GROUP

This page shows highlights of 3Q results, which I have already explained. Please turn to

page 16.
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| 2-2. FY2020 3Q Highlights (Revenue & Operating Profit by Region)

- Results (Tanshi Results (Non-GAAP
(Billion yen) esults (Tanshin) esults (Non-GAAP)
FEOTO FZ0 fa  FIZO10 PYEOD ¥ev T ob
(%) 30 30 {Amount} (%)
Joen 434 399 -140%| 464 309 -85 -140%
op proflt“ -625% 63 21  -42 -67.4%

w 934 1033 108%| 933 1045 111 119
OP profit 144 171 194% 124 165 40  32.3%

Sesanls 131 403 2083%| 131 137 08  45%

op D?'Dflt 54  926% -09 -322%

194 104  16x] 10 4.3%

op proflt 69.4% 13 726%
Reveie | 107 140 31ox| 107 171 64 e00x
O profit 08 18 1557% 08 25 17 2245%
o 1827 1951 125  68%
O profit 244 286 173% 236 252 16  67%

# Excluding dividends from overseas group companies (FY2020 30: ¥0.2bn, FY2019 30: ¥0.2bn)

Major reasons for changes

B Japan : Lower revenue and profit due to slow recovery from impact of a long rainy season, typhoons and
COVID, combined with automotive coatings market still not fully recovered

B Asia : Higher sales due to strong growth in decorative paints and automotive coatings in China. However,
this was offset by weaker earnings in other part of Asia, e.g. Thailand

Il Other : Higher revenue on strong construction market conditions in Turkey due to restart of economic

(Betek Boya) activities, coupled with sales promotion activities

NIPPON PAINT HOLDINGS GROUP 16

This page is a regional analysis of revenue and operating profit.

As you can see, our Japan segment turned around from an operating loss in 2Q to a profit

in 3Q. Our Asian segment delivered a strong performance.

Operating profit at DuluxGroup decreased YoY on a ‘Non-GAAP’ basis. As I mentioned
before, this is because DuluxGroup’s operating profit for September 2019 was
exceptionally large due to adjustments affected local monthly settlement of accounts.

DuluxGroup’s performance was certainly strong in 3Q of this year.

The Other segment shows our performance in Europe. Betek Boya has been consolidated
since July 2019, so their earnings are included in our consolidated earnings both on a
‘Tanshin’ basis and a ‘Non-GAAP’ basis. The foreign exchange translation adjustment is
the major reason for the difference between their ‘Tanshin’ revenue and ‘Non-GAAP’
revenue.

18
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| 3-1. Market & Business Environment (3Q)

Japan Asia (NIPSEA China) Oceania | Americas

= N

Automotive

DIY
Decorative I:'> |:>
W Market (YoY) ’ WBusiness (vs. Market) s own estiation
Strong Weak Outperform Inline Underperform

Market analysis

v Automotive: Automobile production is recovering in most regions, although the pace of the recovery varies
v'Decorative: In Japan, the market remained weak due to the 2019 consumption tax hike and a long rainy
season and typhoons this year
In China, both DIY and Project markets were strong as entry restrictions to repainting sites
were lifted and continued recovery of housing market boosted Project demand
In Australia, market conditions remained favorable due to continued high home improvement
activity, particularly from COVID enhanced DIY demand
In the Americas, the market was stronger than in 2019 as the housing market remained

relatively firm due to easing of COVID restrictions
NIPPON PAINT HOLDINGS GROUP 18

This page shows heat map for our 3Q performance.

In the decorative paints business in China, performance was strong in both the DIY and
Project segments, as I mentioned earlier. Market conditions were also favorable.

Therefore, based on our own estimates, our market share in China remained unchanged.

On the other hand, in Oceania, we estimate that DuluxGroup’s dominant market share in
retail stores and other channels enabled this company to further raise this share under

favorable market conditions.

In Japan, both the automotive coatings and decorative paints markets remained weak.
However, automotive coatings sales were down around 22% YoY in 3Q compared to

around 50% in 2Q, which is a significant improvement.
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I will discuss information in the next page onwards more thoroughly during the Q&A
session. Now, I would like to explain the full-year earnings forecast for FY2020 on page
27.

20
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14-1.FY2020 Forecast

@) NIPPON PAINT HOLDINGS COLTD.

Results (Tanshin)

- nstant Exchange Rat is™
(Billion yen) FY2020 Forecast mogg Foecast -

vs. Previous  vs. Previous vs. Previous  vs. Previous
As of May hs of ws. 60N TS e en) s of May s of s 4G e e o)
7200 7300 7600 5.6% arx] 7200 7400 7700 a.1%
Operating profit 630 660 760 20.6% 15.2% 630 670 780 238% 16.4%
88%  9.0%  100% 120t 1.0pt 88%  9.1%  101% 1.3pt 1.0pt
Profit before tax 600 650 760 26.7% 16.9% 78.0 30.0% 18.2%
280 350 400% 250 250 290 360 440%  241%

# 1 Constant exchange rate figures are rough estimat Iculated by applying exch rate as at our eamings forecast announcement in May 2020.

%2 Profit attributable to owners of parent

Current forecast (vs. forecast as of August)

«Higher 3Q growth than assumed due to growth in China decorative paints (Project/DIY), COVID enhanced
home improvement activity continuing in Oceania, brisk demand and sales promotion activities in Turkey

= Automotive coatings to benefit from further global automobile production recovery compared to August
assumptions, contributing to upward revision of full-year forecast

-Step up in sales promotions to further drive sales at NIPSEA China and DuluxGroup, etc. beginning in 4Q

+Higher yen-denominated raw materials costs expected in 4Q  <Excnanoe rate for P/L (average ratel >
( ‘“Tanshin’ basis) due to stronger yen against Turkish lira

FY2000  Fy2o2024 1202040
compared to August assumptions

(Current
(as of May)  (as of Aug) forcast)

FY2018

«Assumptions for naphtha price in Japan unchanged from -I;E!
August at ¥34,000 for 4Q v 1 7ar] rsol mael7ss)
NIPPON PAINT HOLDINGS GROUP :: :;“:w e 189 182 158 136 27

Due to our commitment to sound communications with our investors, we updated the

FY2020 guidance again, but this time on a voluntary disclosure basis.

The forecasts on right side of table give you a general picture of changes from the May
forecast, assuming constant exchange rates. Exchange rates have not changed much

since August, but “Tanshin’ forecast figures reflect a slight yen appreciation compared to
the May forecast.
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14-2.FY2020 4Q Forecast

Results (Tanshin)

(Billon yen) F2018  F12020 Yot
40 Results ‘{‘fs';‘:’;m‘ (Amount) %)
i’:ﬁ’ﬂﬂ?&ﬂ'ﬂ in FY2018) 229 127 -102 -44.5%
116 127 1.1 9.5%
OP margin 5.9% 6.4% - 0.5pt
136 124 12 -88%
Profit™ 40 34 -06 -15.0%

#Profit attributable to owners of parent

Revenue

=Qverall revenue to grow slightly YoY with market conditions varying across regions and businesses
«Growth of decorative paints at NIPSEA China and DuluxGroup is a positive revenue factor, but the strong 3Q at
Betek Boya and slow automotive coatings recovery from COVID are negative 4Q revenue factors

-Lower profit projected mainly because of lower revenue in the automotive coatings business and Betek Boya

<Headquarters expenses projected to increase from 2019, especially in advertising and personnel expenses

«NIPSEA China expects higher decorative paints revenue. Higher advertising and sales promotion expenses
planned for future growth

+DuluxGroup projected to remain on growth path and plans to increase marketing and innovation expenses for
future growth

NIPPON PAINT HOLDINGS GROUP 28

With our performance in first three quarters now finalized, our 4Q forecast can be
obtained by subtracting our 9-month results from the full-year forecast. We are providing

our 4Q forecast on this page for your convenience.

I would like to touch on two points here.

Firstly, earnings of DuluxGroup and Betek Boya were included in our earnings for 4Q of
2019, so we project our 4Q revenue to be flat from the previous year assuming a slight
yen appreciation against major currencies.

Various assumptions for business segments are on page 33. We forecast revenue growth

for NIPSEA China and DuluxGroup and flat revenue or a slight decrease for other regions

and business segments.

22



Betek Boya has achieved significant revenue growth in first three quarters, but expects a
temporary revenue decline in 4Q after strong 3Q revenue. Even so, the overall

momentum remains favorable for Betek Boya.

Secondly, operating profit essentially is projected to decrease approx. 10 billion yen
compared to operating profit before impairment losses recorded in 2019 for our Europe
and India businesses totaling over 10 billion yen. The main reason for operating profit
decrease are increases in cost of marketing and sales promotion initiatives in all operating
regions for growth in the next fiscal year onwards. In addition, higher headquarters

expenses are planned to continue at NPHD to build a foundation for growth.

I explained our outlook for 2H and FY2020 in August. Subsequently, I received some
comments that our assumptions were rather conservative. In fact, we achieved better
operating results in 3Q than we assumed back in August. I understand the possibility that
our forecast this time will again turn out to be conservative. However, market is highly
volatile and we expect market will remain extremely uncertain. NPHD Group is pursuing
growth from a long-term perspective. I would appreciate your understanding that we plan
to make aggressive investments for sustainable growth in the next year and beyond,

rather than being satisfied with benefiting from COVID-enhanced demand.
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| 4-3. Market & Business Environment (4Q)

Japan Asia (NIPSEA China) Oceania | Americas

Automotive

Decorative DIY Project

W Market (YoY) [ EHEEEN © Weak

v Automotive: In Japan, car production recovery to continue from 3Q but remain below prior—year level
In China, market growth likely to be slow compared to high market growth in 4Q of 2019
In the Americas, a possible market slowdown a cause for concern after the 3Q production
increase for inventory build-up

v/Decorative: In Japan, 4Q market to remain flat due to slow recovery from COVID even after taking into
consideration weak market following the October 2019 consumption tax hike
In China, 3Q market conditions in DIY to largely continue into 4Q. Project market expected to
be firm in 4Q
In Australia, we expect the abnormal positive COVID impact on home improvement demand to
progressively normalize in 4Q and FY2021 1Q
In the Americas, strong market tone in 3Q to continue but COVID resurgence may impact
market conditions

NIPPON PAINT HOLDINGS GROUP 29

P29 shows heat map for 4Q.

24



= {1 NIPPON PAINT HOLDINGS COLLTD.

I NIPSEA China

| 4-4. Various Assumptions for the FY2020 Forecast (1)

Revenue :‘;"Jf::“ﬁ?‘ \;?J::L:c:?‘ Qualitative Information
NIPSEA China 0%~+5% 0%~-5%
Decorative Improved Chinese consumer post COVID. Demand recovery for
(DIY) 0%~+5% 5% ~—-10% repainting existing houses following lifting of restrictions on
entry to repainting sites. The momentum will extend to Q4.
Expected full-year revenue to register single digit growth
Decorative New construction project from Northern and Western region.
(PRJ) Focus and strengthen partnership in key and strategic
+15%~425% | +5%~+10% |customers and wider product range in project. Steady growth to
continue into 4Q due to sales driven activities, although sharper
growth seen in 2Q and 3Q unlikely. Full-year revenue to exceed
August assumptions
B T 1H decrease to be offset by car production recovery from 3Q
5%~=10% 10%~-15% onwards. Full-year revenue to recover to prior-year level
I Asia Excepting for NIPSEA China
Asia No change | -10%~-15%
Automotive 4Q gradually recover, but given large COVID impact up till 3Q.
No change | -25%~-30% |forecast for decrease in full-year revenue remained unchanged
Decorative Recovery to progress in 2H at a pace varying from country to
No ch —5%~-10% |country but in line with August assumptions. Full-year growth
0 change forecast unchanged. Note that Malaysia requires attention with
lockdowns back in place in some areas in October
#Figures are in local curencies % f’ \I'/I Indicate revisions from August forecast
NIPPON PAINT HOLDINGS GROUP 30

@) NIPPON PAINT HOLDINGS CO.LTD.

| 4-4. Various Assumptions for the FY2020 Forecast (2)

| Japan
YoY (Forecast |YoY (Forecast _— .
Revenue as of Nov.®) | as of Aug.¥) Qualitative Information
Japan No change |-10%~-20%
Automotive PP T A smaller revenue decline due to slightly stronger recovery of
20%==00% | -25%~-35% auto market compared to August assumptions
Decorative Lower revenue projected despite measures aimed at market share
No change | -5%~-10% |gains, due to slow recovery from COVID, a long rainy season and
typhoons in 3Q
Industrial Market deterioration projected due to expanded and prolonged
No change |-10%~-20%|COVID impact in line with August assumptions. Partial market
recovery expected but forecast unchanged
I Oceania
Oceania Full-year forecast upwardly revised based on high COVID
For reference | For reference |enhanced home improvement activity continuing longer than
c. +10% c. +5% assumed in August. Investment in marketing and growth initiatives
planned in 4Q
#Figures are in local currencies ’|:‘ @ indicate revisions from August forecast
NIPPON PAINT HOLDINGS GROUP
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| 4-4. Various Assumptions for the FY2020 Forecast (3)

m NIPFPON PAINT HOLDINGS COLLTD.

| Americas
YoY (Forecast | YoY (Forecast - :
Revenue | . Nov.*1) |as of Aug.*) Qualitative Information
No change | -5%~-10%
3Q production increased as assumed in 2Q due to low inventory
20K~ - —95%~-30% |at customers, but the market slowdown remains a cause for
0%~-25% concern after the inventory build-up ends in 4Q. The full-year
forecast revised
Favprabl;: gl&:tlltgt totc.orgjinue. vaith housing Tarkeit unlderpinned by
easing o restrictions and government’ s stimulus measures.
No change | 0%~+10% But with concerns about resurgence of COVID infections in 4Q,
August assumptions are unchanged
| Other
Automotive Modest recovery to continue in 4Q in line with August assumptions, but YoY
No change | -20%~-30% | revenue decrease forecast is unchanged due to soft market
Previous ful-year forecast Revenue: ¥31.0 br: Operating profit: ¥2.6 b2
Betek Boya Current forecast Revenue: ¥32.0 brt Operating profic ¥4.0 b
For reference |For reference |Higher (z.emand in lf'verg h'l.{'s_llnei-;ss fomf;:arfl.'d to Augti.st vt
- ~ assumptions, combined with effects of sales promotion activities.
+I0RMERO0% | +20%~+30% A slkilght downturn expected in 4Q but the August forecast was
increased
| Raw materials costs
GEVRETCHE S Assumption for naphtha price in Japan kept unchanged from August assumptions at ¥34,000
costs for 4Q

NIPPON PAINT HOLDINGS GROUP

# 1 Figures are in local currencies
# 2 Calculated by applying exchange rate as of financial results announcement in August,/Before PPA depreciation
# 3 Calculated by applying exchange rate as of financial results announcement in November / Before PPA depreciation

w 0

indicate revisions from August forecast
32

Page 30 to page 32 provide the full-year growth forecasts for our operating regions.

Arrows indicate regions and segments where the August forecast was revised.

At NIPSEA China, for instance, the overall growth forecast was revised upward to 0%~

5% YoY growth from a 0% ~5% YoY decrease in the August forecast.
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| 4-4. Various Assumptions for the FY2020 Forecast (4)

1@ NIPPON PAINT HOLDINGS CO.LTD.

Current FY2020 Forecast (YoY Growth Rates™!)

FY2019 Results (¥ bn)

#2 Pro forma (unaudited) figures

Revenue Full-year 4Q Full-year 4Q
NIPSEA China 0%~+5% 0%~ +5% 2575 61.2
Decorative (DIY) 0%~+5% +5%~110%
202. 47.
LT ETITTE G I +15% ~ +25% +10%~+20% 027 7
Automotive -5%~-10% -5%~-10% 33.8 9.1
Asia Excepting for T
NIPSEA China 10%~-15% +0% 101.7 27.0
Automotive -25%~-30% -10%~-15% - -
Decorative -5%~-10% +5%~+10% - -
Japan -10%~-20% -5%~-15% 1826 46.1
Automotive -20%~-30% -10%~-20% 449 10.2
Decorative -5%~-10% +0% 48.2 11.8
Industrial -10%~-20% -10%~-20% 40.7 104
Oceania c. +10% c. +10% 138.1%2 344
-9%~=-10% 0%~-5% 746 17.7
-20%~-25% -10%~-15% 259 6.2
0%~+10% 0%~4+5% 45.4 10.7
Other: Automotive -20%~-30% 0%~-5% 118 3.0
Other. Betek Boya +30%~+40% -5%~-10% 29.2%2 7.3

#1 Growth rates are based on figures in local currencles

NIPPON PAINT HOLDINGS GROUP
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Page 33, as with page 28, shows rough estimates for 4Q growth rates and revenue

calculated by subtracting our 9-month results from the FY2020 forecast.

We are disclosing this information to reflect our investors’ feedback. We appreciate

continued advice and feedback from our investors, although we cannot accommodate all

the requests we receive.
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| 5- (4) . Partial Revision of Adjustments for Prior Periods (1

+"Non-GAAP’ adjustment figures shown in Breakdown of Adjustment Items in
FY2020 2Q Financial Results Presentation Material, dated August 14, 2020,
were partially revised to conform to figures disclosed for prior periods

-No change was made to figures shown in the financial statements and other
disclosure documents

For details, see the revised presentation materials on our website

v P.42 4- (3) -6 Breakd f the Adiustment ltems (FY2018 2Q vs. FY2019 2Q)

———— oy ———— = [————
| 4~ (3) -6. Braskdown of the Adustment Rems (FY2018 20 vs FY2019 2Q) | 4~ (3) =6 Breakdown of the Adusiment llems (FY2018 20 vs. FY2018 20)

PANTI NDER @ PANTW NDER @
Before revision After revision

#Revised figures are shown in red
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———— & & e T r——
| 5- (4). Partial Revision of Adjustments for Prior Periods @2
v -(3) - )
e —————— e
| 8- (31 -7. Bresikdown of the Adiustment fems (FY2018 30 vs. FY2019 300 | 4~ 131 - 7. Breakdown of the Adjustment tems (FY2018 30 v FY2019 30)

F— Fraam 33 pema 33 o M @
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Lastly, page 48 and page 49 are partial revisions to the August presentation for 2Q

financial results.
Revisions are not for figures pertaining to FY2020 but for breakdown of adjustments for
quarterly results in FY2018 and FY2019. This information is provided in response to our

investors’ requests. There are no changes to the financial statements and main content of

presentation materials.

This completes my presentation, and I will now take questions.
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