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Role of Co-President

Role Role
« Oversees global business » Corporate management which

operations of all business partners includes: )
which includes: . CAorporate planning ‘
* Information technology & * Finance and accounting
systems . Invegtor relations & public
»  Supply chain relations

«  Product safety & quality : I(_Begal a‘;faif?‘& &;;C:‘iting
management eneral affairs & human

. ] resources
gfv'glz’;‘r’nzrr‘c;d”‘:t . oot + Promotion of ESG * SDGs
« Aim of expanding revenue and * Aimsto aCh'ev? further grpyvth "
maximizing operation profitability through proachye [Riacvities, optimal
« Jointly responsible for MSV Wee Siew Kim Yuichiro Wakatsuki fm.anual strategles and M&A
»  Primarily responsible for . Jo!ntly.respon5|b|.e TR by ooy
maximizing EPS . lIz:;’r?arlly responsible for maximizing

MSV = EPS x PER

B 4 B 28 BLUE. 5 nAEEHEMERZLECEDTVET . HRE. XS H0OEKOD
FlZRDIdC BARRL Y M —~TORRINEEEFEHERTVEZVWEEZITVET, ZORHICE, 7
B L0y > Thd[HREMBERAL (MSV) ICERZHETTVEES, MSV (& EPS (1 #H
IEDEERFIZE) & PER (RKMEUNEZRER) ZHNFIEDEILEDTT, DFD. thE - IKEROEFRNEE
93 EPS &, SEDISRBMEFCLOTEL PER £HHFI B E2EZITVES HEASALTAG
MSV ZERIRL TWKEREZEE(CEOTVET,




Nippon Paint Group Global

Key Facts:
| Expanding global network across 30 geographical locations * Revenue (1H 2021): 498 billion yen
through M&As = * Revenue (2021F): 1,010 billion yen
"(. e * Employees: 34,000 persons
(DLl « 30 countries/regions
i e * Factories: 131
ﬁﬁ;ﬁ"ﬁm * Founded 140 years ago in 1881

Revenue by Region (1H 2021)

>
’7 A
= - 3 OTHERS
Turkish Construction NIPSEA G
= AvERcRs X 165
O T 1962: Commencement of 8% T
<. . e
95 manufacturing locations —-
. 2y ‘ across 22 geographical OCEANIA Lo
locations g

Platform to enter into the
US decorative coating Jul. 2019: Acquisition 17%

market No.1 market share in the —
’ ‘
Market Share.

Turkish market, which has
the 5% largest market by
size in Europe

(@ -

Basic & New .
NIPPON PAINT HOLDINGS ~/

e

LI -TOMERIHALFT, HR 30 OE - HHLSZFHTHED. JIL—TOHLACEDHE
ATWET, NI FREDIERDH TR 293> THD MSV ZEKIRIBLHOENDTT, 2021 F
FE(CHF55E LIRS 1 JK 100 {EAAKICRBRIAH (9 A 27 BER) T BRI TE7ST70
7o EABRREEDY 53%. BAR, A7 Z7HENENK 16%TI,

=413 140 Fr10 1881 FICHATEIZEU. NIPSEA (37 7EFEILAZBELTH 60 FHID
1962 F(CFHIIENFUL, BHNPREHIHBICSALROE 1992 £T9 ., REMHHZCHNT, IR
SV —TJ32EA DIY M5 T No.1 A5 173 33% 28U THED. BELEIVUHRLE
ED

2017 £F((E. Dunn-Edwards #tOBUVCED, KEDOZEATIH S ALTVET, 2019 £F(C
(. NVIZZERAMISCHLT No.1 hOmMitES 17 30%%55% Betek Boya #tZ2EYXL. &5(CS 1
THLARESETTVET, £z, @ 2019 FE(C(F DuluxGroup fOBEIREERELSIMNTHIHICS AL TL
F9, DuluxGroup ft(F. FMEZ1—>—3> RMET 50% U LD 172BLTVET,



Our Growth

Growth of
Partner Organically
Companies

Aiming to achieve organically:
« Revenue of 1,100 billion yen & comoiantion Vo

° oPerating prOﬁt Of 140 bi“ion of Market Consolf’dating global market
. space in Japan and overseas
in FY2023

Plus growth from M&A

Expansion on
Total Coating Expanding into adjacencies such
Solutions & as substrate products, putty,
Beyond sealants, adhesives, fillers,
Coatings accessories and construction
chemicals

@

Basic & New
NIPPON PAINT HOLDINGS )

-

FPHIRESTEICSVTIE, 2023 FEOBRELTFHRLEUNE 1 Jk 1,000 EM. EEFZG
1,400 BMZEELTVET . S 9 MUHHIORM. A—HZv IR ERICEDCOBEERIZER I A
BEAUTVEWEEZ TSN, BA. NIPSEA. DuluxGroup %t. Dunn-Edwards #tR2ED)/(—
N —SHHENTNRETZETEMREBIBLTVEY, HtTE ERSNOBESE/(— N —
SFEMFATHED. BTN -TON— b —2tt% MIA TEBEPLTUKIET, E5ICHRRUTVEZL
EEZTVEIN, BIFON— M -2 A N VIR REHERISED TOESWEEBZTVET,

e, IDZADN- M —EHZEDAH, TISOBEMRICIDOVEEZTVET, DEFEL TR, (B
BHIEBEBADTE) TERLIMPTZERBEL JOREVTEITVET , [ERBSHIOOVTHIE, &
EREPOEFMAEZ R DIBAVEBOILKICINZ T, Y1232 —ERZRMLUTVEET . [
RED & ENBETHIERSEZMRIOTIRULDEFELT, Bk, 4. #55. FeiEH.
BEREFRBEZRELTVET  A-HZYIRER. [ZRBSH . [ERERD IO 3 Dh Hit)
=T DBEHEZES|IUTVKRERIY S ERDEZIFLTVET,
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Facts & Figures

Revenue (1H 2021): Established in

295 billion yen = 1962
2009 - 2020 Growth: Asi "
* Revenue CAGR: 11% 1a #1 No of Employees
- PAT CAGR: 11% Paint and Coatings R
, 4 25,544
Revenue by Region (1H 2021) ompa ny
OTHERS » Leading coatings provider across the No of Factories

11%

architectural, automotive, industrial, marine
and protective coatings segments

+ Decorative paint segment: 69% of Group
revenue

= Lean For Growth (LFG) culture, continually

seeking out growth opportunities for Countries/Regions
ASIA (EX Maximization of Shareholder Value (MSV) @ 22
NIPSEA A=
CHINA)... = Think global, act local

- Autonomy to Group companies

[ NIPPON PAINT

NIPSEA J)L—J1&, 7Z7ICHENT No.1 ODERIA-H-TT, 2021 FED EHHRICHIFSH5T LUR
(3 2,950 {BATUIZ. CNI>T7E 75 2 AIDZERIA—H—D 2 8. 7T 4 UX—H—D 6 (S0
RETY. 2009 FLABEDFE LURES. Hi51EFIE (PAT) (F ENTNEFIETMEKE (CAGR) -
AT 11%0ORRZEFTED. INIFEHIRMICHASEN 3.2 BICRofETETI.

NIPSEA J)L—JOHRTEREIIFRICEERBETHY. 55 LINED 59%ZEHTVET ., INFE
TERRUILRINDOAERS3E. NIPSEA J)—TOBESULICEDIEBINLSVEE X FT ., COXLH
RIE(EEEICRRERCERL TWV20H1R5 T FRIR/N -~ —t 2 IERABEIDALICE RO TVEY,
ESRADED T REEADOIIG . BEEAOIIGE. MBD/0— -2 ORE PR ELD.
NIPSEA J)—JFRZFTESZBBDERIAATVET ., Bif 2 FzRNE. DuluxGroup
ft& Betek Boya #HOREMEMES . MEBAOMIGPLESRIADEH S OMEICEIL. 0
NIPSEA J -7 0-F5ENSELTVETD,



[3 p Singapore 7
1962

> Malaysia

1967

P Thailand
1967

B > ndonesia

1969

P HongKong, China
1970

Our Footprint

> Pphilippines
1976
L7 South Korea
“0 1977
> china
1992
> Vietnam
| 1004

i Beginning of NIPSEA partnership
Wuthelam & Nippon Paint

[@ NIPPON PAINT

NIPSEA 7L —TJ13 1962 &, SUHMR—-IVTERIIESNELI, 38317 45 FRAL7>T . R/EE7>7
ZHRIDCEEZREAUTEEULN, 2007 LR 7S 7EENCBZzmITIa). NF25> N>DT5F
S 1DORFFEMIBCHFDFRBRIRIZCMNZ T, RUSTHTRERZEMLELUZ. 25(2. 2019
FEIZTMORLRDFHIZICIDFERAMER, 2020 F(CFFRVSTONTIRIUNERLT
\WEd,




What differentiates us?

Strong top of mind
STRONG BRAND Award-winning and accolades
Established programs : AYDA
g
Employees are our driving force
TFIS“S\?AL%%YN& PEOPLE Bind by a powerful LFG culture
g N

& ifE"N FOR aﬂ/

Our Organisation

Culture WIDE DISTRIBUTION Unparalleled distribution reach
Sustainable growth with social within China
responsibility, integrating SDGs and ESG CS?JI;I'IM.‘\II-II—Q,\;I\IIEBTI:II—'ITYO & MARKET Decorative leadership position in
initiatives into our corporate DOMINANCE China, Singapore, Malaysia,
management \ \ Indonesia, Turkey and Sri Lanka

EXTENSIVE
GEOGRAPHICAL
FOOTPRINT

Heavy investment in technical
resources, state of art upcoming
Shanghai R&D campus

95 factories across the
Group

[ NIPPON PAINT S

NIPSEA JI—TOERMEERELT. REBEROEFITRTY, EFINRT > REBAIEZIESL
THD. Asia Young Designer Awards (AYDA) RREIDART1Ia>OEPZEREDHZI5R
BEZVSTERTAUTVEY, IOUILREZIBU. BRIZERT NIPSEA JIL-THhRAEZERS
TETVBLEBEDZFHOTVET,

—DEHOERMEER(EAMTY, NIPSEA JIL-TOREXETHZ [ HBEADRVKE (LFG:
Lean For Growth) |0b&. AMICHUBRMECIAMT - IO IEZELTVET, NSRS
RFEAMEARL DBVED THD . BN AM . INF T TELXLICES T, NIPSEA JIL-TE5RE
([CIREA TR S ZIEBLTVETD,

e, RIBHREER S CEATHRITUTVSERTY . EIRIC 6 DOMIHZT No. 1 OFIFS 17%:5
STHD. IEREIENBYTIAFI— D BEBEEENSAEZELTVES, 8T, IINBEHYRTFHEYF
(DERNSETERBALE T . NIPSEA JIL—JEERIILIEKR 60 i, A BEN DIENRIPELLT
FIEUTEELN, COERRIB Y AT FEUT(3REZEFITURIITTEELIZ, JO0-/ULT ESG &=
SHROBMEN, CNFEFTICABEIILFING. DHBEEE. YATFEUTBECIUERDIA
ATHD. ZNH NIPSEA FIL—T0&HDHEBITVET,



F9./03—ET(& NIPSEA J)L—TORAMPECDOWTIERICEEDZRH>THD. EZ3VORE(CHI
THEEBRERLBOTVET . NIPSEA JIL-TOES &, [BRTFIINBFREZBEET ODOKE
(CFOTRID LR 1ELSEDTT  BBENMVEEL TV R @ T, IRIBICAEEL. it nlae g
RICEBAL TUKCE 2, $AMPRICGEL TVE TS



Our Strong Brand Assets globally
Nippon Paint is the most popular brand among homeowners in Asia
@eepagad

MOST PREFERRED
BRAND

BRAND AWARENESS

= 2 Capital
RUSZ"YE ‘.,‘./‘.,
= EN BEGENILEN

[B NIPPON PAINT

:

SEEFEEEL_EFHED. 52 RIENIPSEA J)L —JICE-TREEERERTY . NIPSEA J)L-T0
T3YR-TOZRE 10321 IN=230 AR IEWSEDTY , 7T TORABICEZE, [T
AT IAUR1E 34%¢E No.1 OIRZa>#EBLTHED. RO TIFEICHEVI T MNEEE 2z
RUTWET. 7 7RAETISOREEZBLTED., SEEFEE AYDA (OOVWTHUL EFELEN, HE
(CHIF3 n’Shakti. Colourful Dreams. Way of Love 2EMD CSR OERDFEAHD(EH'. [ART+ 1D
JOS1IM&BDET, 25U CSR T hIA—AFIRTEIEN(CHEEL THD. F+8BD/—hF—¢&
BB TEDLIICLTVET . COLIPMEBNTBYI T EENZTNEZVEERL KOUY-Zh'HN
(FEBICA I\ NEBIE BT ENTEREEITVET,

BIEDREZELTIE, FEOZERHCBVT TOP BLAND POWER INDEX #ZEULTVWET, £,
Trusted Brand Award £ EUTWE Y, FEE(E Asia Responsible Enterprise Awards £5
BUTVEY, 2L T, 727E2RICHNT, 77 OREBBIBIZEV OREPE(LICEIL TVSILZ
BOICROTVET,

10



NIPSEA Technology Hub

Core Technologies for the
Europe Paint and Coatings Industry

Q.97

Continue New Competency Building

1528
2o, Chinag -
m 789 (0)
2 Shanghai R&D
‘ SOUth E’aSt %SIa Innc:\algsic;I Center
Colgr-
NIPSEA 3 @ Science
Technical Staff India 166 Polymer Dispersion
e @ Synthesis Technology
2 %) 80 ASEAN R&D Mg Application
i Selence Technology

Center

Process Cuping
Rheolo; i
Technolbgy. BY Chemistry
T' IE B T Nippon Paint China has been honored as a
j  2eencmamas | Patent Delmor\s‘tranon Enterprise, a prestigious CORE PROCESS & R&D PEOPLE &
I w#ALaTédrasies  § award whichis issued by the Intellectual TECHNOLOGIES SYSTEMS FACILITIES ORGANIZATION
sewiihicn Property Office for enterprises with
4 . outstanding work on patent management and
Be, ey . 2% patent strategy

[ NIPPON PAINT

NIPSEA J)L—J® Purpose 27— AV N, €T3y, 52 R-JOZZZBNE T7/05-BROE
BNIEE THAEN, BONDICRINERBVET , BARRAY MIL-T0 Purpose (FIMB4I>Z +4
IIR—23VDFT. DIELIEEOHREEN, JEWSEDTIN. NIPSEA JIL—TD Purpose (&
[BRFFINBRFZBEE TR OLORRCLOTRID LT T3> R-TOZRE L&D INR—23>,
AZHRILNCITY, 77/09 AN N=)(Z, 23>, TOZROETUBVWTEEREREBOTVE
ER

NIPSEA 7L —JIC(& 2,580 ADEAMENED. ZORE(CHLTEDZFTH>TVET . K5 _EBOA

IR=23>t>%— ASEAN R&D 25—, ZEDOFIMIFFEMAITFR CHIICERDBATVET,
NIPSEA J)L—J%{BHTRIRINE. A TR F2/05-(CI20FT,
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NIPSEA CHINA Overview @ ;jl!

Established in

P I Revenue (1H 2021):

ll 175 billion yen = 1992

2009 - 2020 Growth: &8% No of Employees
* Revenue CAGR: 12%

« PAT CAGR: 10% 9’994

No of Factories
Revenue by Business Segments

(3]
N

Automotive Coatings
1%

Industrial
Coatings
7%

)

[ NIPPON PAINT

TNTE, PEICDOVTTEHBALEY . FEE NIPSEA JIL—T D55 EURERD 59%%E5HTNVET, B
EDFE LUNZED 81%I(FEEM. 19% N BEEERETEAZERNTT . WTNERE, FFHICHNT,
BARA> b Fr14F AT No. 1 (TR TVWEYS, Nl FEDIBrand Power IndexJIcH1F5
NESLUREBBAZROFHE THINDCIRZEBVNET, 55 2020 FICRFOLOMETOE
ED

REZEEEEF 2009 FMSERCHERUTED, 75 LIREF CAGR12%. Hi5l#&FIZE (PAT) (3E
10%HRUTVET . REIFEARRTIHZ THD. BHEHRERCHITIREZHITVWET, FEMHIER
UFEEZECFZOREREN®HDEEZTHD, 2021 F£O_LHHRITE, FEFEZEEH 40%
RUELE.
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NIPSEA China - Growing from Strength to Strength

Number 1 for decorative segment in China

Strong brand recognition*: 50% Top of Mind awareness
STRONG BRAND

based on 2020 survey comprising >4,000 respondents

N
Plenty of headroom for growth:

B 33% DIY market share, 9% Project
ish 5 market share
EC TSGRl PROVEN TRACK HEADROOM FOR _
10% PAT CAGR from 2009 RECORD GROWTH CrowthareassAccessorics)

ancillaries, putty, ETICs,
\ construction chemicals, sealants,
adhesives and fillers, presenting

- huge market opportunity
lL Innovation: Continuous innovation
;B of products and technology

Scaled operating position

WIDE
Extensive'footprir?t: 52 factories EXTENSION DISTRIBUTION & ) ’
across China, leading and advanced GEOGRAPHICAL Unrivaled sales network: 58,000
production facilities (11 new

MARKET i
factories under construction) \ FOOTPR' NT \ DOM |NANCE cales locations

Competitive workforce:

PEOPLE Lean for Growth Culture

[B NIPPON PAINT

PESEOIFROMERZEIFZEDF. NIPSEA JIL-TTEEKRTIN, ZMLERNBRIEE
ATVEY , HETSSICEDIEATVEWZEEL T REEVWSEARMIZ TR No.1 EOTVEY
H FE EUINES, FIZMEOMEICSVT, SHRDMERORMNIARNCHSEEZTVET . NIPSEA )L
—TOIRFEHLIBE B EARR(L. IERICHRF NG, BARTESHDET . FESELIC 58,000 O
EEHLSNDD, SESERRIBEILALTOWSEN SERLITEE 3 #5354 REHICHNT 42%
BRERUTHN. SETREAE THOLZOHURER L TVET,
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Advanced Production Facilities

[ NIPPON PAINT

CITEEZIELEN. FERATARICEBENMEATWSHIILED TIHICBDE T, {EROT
IHCEENTAEREMSE 6 BCRITHED., £ -HHEODEFT1>IZAN—4.0 OBRZEDANTVS
ZETHNZ . BRIARFEADIZY X MIEAU THAREHIEL XU,

BHARRAYb (BdE) BRABE. FRECEUL SRERBHULVKEZRHOEEB B EZEIEL.
B ORFOEERREZR OEEAIYIE, I-OvNOBRREMI TS/ —(CIHOTHATHRE
FERIKIEER BB EES AT A EFRFELEUR.

55 1 HATETIE. 300m > 0o>Ih 8 BiEERaN. BRBMANIIVETI )RS NE S, £
TIRFIIRTERINTEN. WNEBRERLELERA. T HRTRLEREEWL BHRLE
BILERESOTHO. 1 )WF 30 bo% 45 93, DFD 1 BT 40 PO OEENTJREL B TVE T, &
B(Z, #AIT 51 VEBRERFES TSI NCEBIBCEBLL AGY JATAICED, AFENEBVES
RIEEY - X, BEN/ Ly NECIX. Xyt - ORIFE ENXERE. BEERNOHRIELBEEIES AT
LEFRBHUTVET,

RSB BORLFHRFEOKIEZERBBEES (L. tHRREmOITEIEE RN EAEZ
IR ZBATHED. 55 1 KLU 5.8 B0 REZRBUEY IRIBITEBUVEREASHE
FrftR] e E OEBEREEL D, REICEIZEARRL MOREBKARICAEREIMEZI DL
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HAFENTLET . BARSS MITNDBE. $ffiEsh, TOCREH. BEnb, 127U MEE(C
do T EREFROFERZ)-FUTVLEFET,

ok K B EHR Tk *

BhiE(d, A0 THTUR.
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NIPSEA China - Decorative Segment Growth Areas

%’ ’ Leadership in “Refresh” repainting services: started since Year 2011 and now present in 88 cities
\

[r\ Total coating solutions: meeting varied needs by consumers and industries (hospitality, residential, commercial,
| | healthcare, education etc)

i ’ Pushing environmental, health & functional offerings

g Digitalization to incre ss efficiency: Piones (Building M Distribution)
optimizing value chainand distribution: Expansion to, 20 cities by yearend since inception Q812020!

lidening portfolio of product range and product systems to/meet broader customer. demands:

Geographical penetration into 3rd and 4th tier cities, country areas

®
[ NIPPON PAINT /
_—

REIDZEEATIHE. NIPSEA JIL—TEoTRERTIZTHD, PEICHIFZTE_LUNZED 81%I(R
DEY, Fle. FEITIBEIFBICEFHINDOZ(LDRNTIS THIEMNSOARREERTIH T,

FHEIEE, HEPIBTFZIELTCVET, FEOHISES, ZROBEPRIECEIZEEZFOTHD.
A=P—EtUTRINBVEREZFRTEL. AIRTT FEBITHTETT . ZRDT 7. K VOC Ramd#(C
REREETVET

e, FEOMHISZCEVTIE, TZIIEIE - RORAEEHEETY . PEOZERHIHICHENTIE, FL
VESKXIETILOEDIAHNHEATED, —HIELT BMD (ENFT1>7-XFU7)L-T4ZANE1-3
V) H&HhET. BHE BICERBTHIEROAR5T . MBI Amz/\vr—24bL, BRT
FORBEEVPZERT(C, ISETMICHERETOMBVZERCIRELTVET . 25932LICLH
T ABEBEERTOF—AICHU. (FEERIBEBORCTERER/ W —SEUTUHRMT R L
WTEET. AIRFERTZ BICEXZESZTEIBNZDELVSDN BMD TY. 2 Al H3EPHT
BMD DiREREVERZITV MO T HHINSRRCEMTED THH. SEEICFFEER 20
i TORMZBRLTWET . NIPSEAJIL—TOHRESDOEETH, ISULBERN S EAND
EEFATHED, EINBAYMEZERZLTVET . REIFTSULAE T, MBEOHIBICHEITLUTVE
ED
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H5—20HI(E, Ti-Color EMHENZTFYRIA—LTY . 8 FHICIADIETIYNIA—LTIH, ZHH)
EFT S -THAUIR= NIAVAZEAHEDREDOTURN, SIRMEEREECHLTREIR—LY
—ERZRHIDEDITELL TWET, FEMIHZEFCOLICRRISELLTED, FILLESKZET
WEHBELTVE T,

EEMOBRNSE REE 13 BABODAOZIBZITED. FSBENEDENERVEBNNSTL
M ENTEEEENMEATVE T BIETITRNMULHIIEEO TIHZ U TE, LKONDTIHZOE
ENEATVET . CNEFEIMEICELDAY MER T BHRTTERL TIZOBKICHIYRI(T
IS BV A AR ENH TETVSHTT,

MIHICHITDHRPEIERBCHLL BICEELTVET, 10 £l 5 Fa1. 2UTIRTE. NIPSEA J)L
—JERDEGRFRIBERUHRAEMAARIZED TETVFET,
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NIPSEA China - Addressing Potential Threats Head-on

Continued investment into:

BRAND PRODUCTION

[

DISTRIBUTION DIGITALISATION

 DIY and Project gaining more ground in 2021

(1H2021 China Decorative Revenue +56%)

» Growing Premium and Mass market DIY products - seeing stronger

growth for Premium & Mass market vs Economy products

« Shifting away from cut-throat areas (little differentiation)

» Expanding coverage of Building Material Distribution to more cities,

allowing for deeper entrenchments and partnership with individual paint
= :}3@51 shop
\ Y !
—— ~—  Accelerating growth and doubling the number of computerized Colour
Creations Machines (CCM) by year end
PE%P"E BN G » Fostering strong relationship & recognition - #1 brand - Preferred Paint

ﬁmﬁ Vendor by Top 500 Chinese Real Estate Development Enterprises 2021
I <

* Increased spend on R&D differentiated products

[B NIPPON PAINT

BEZAREREICOVTSRUELD, FENCPEIERICBRUVIRFIRIBCHDET . COLIRIRTIC
XU NIPSEA J)—TEUTIE IEENSADMODTUNRIINIEEVFERA . COR-ICE, FF(C
2021 S FHHACHIFS NIPSEA V)L —TORELERBEOMARBEIHZIBEHL TVET ., Fo. FEIC
HIBZFHIRESECHEVTE, SBCHERZESDHTVELVWEBZITVEY . FFEIR S/ NTFr=
NCBWTFE LIRSS 172U TETVET, FeidZ S IV (EIRILASTLI7 ADEI X NTEE
L. S5ICARFEHUSEZIL AL TVWEE T, FEFERUEIFRELSIC, 2021 & EHHATE 3 k-4 K&
(CBWVT 42%DRRERZETTVET,

Fle. DXHEEPBREZLOL SRAETINZE SRR M —LEBITHEEL THED. IHERER. BEICH
(33> 174EK . BEEOA V)T (A L2 BisL THED. EMigHRFENS—RZE LR TT TORRENE
TSRV EXTY,

Project DEFICHNTIE. SBICEHEFENERLWVTT, NIPSEA JIL—TEHIRICINZ . VY—-ZABEHEH
B8 ARAMRDFR S MATICHITEBDIENTEF T . NIPSEA J)L—TOHBL(E., #505RVERFEAC
&0, LohUEfIB> 1 7% Project DEFTHLODTIKZETY, 72U T, BEAMRT7IO—-F(CLO T,
DIY EEL Project BEONSICHOVWTHRADRBRAS S EHRLTVEET,
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NIPSEA China - Automotive & Industrial Segment

« Key supplier to Auto OEMs

» Adopt streamlined approach to market: Strengthening our
key position in Japan Auto OEMs, expanding share in non-
Japanese Auto OEMs, tap our European connection to
grow the European Auto OEM business in China

« Industrial coatings: Increasing share of value for
environmentally friendly high solids products for
Waterbased and Powder coatings

» Technology & Innovation: Strong local R&D capability,
offering customized coating materials and solutions to
meet the needs of customers and ensuring sustainable
growth

[ NIPPON PAINT ./

REICHITDZEALSIOFELL TG, BEIERETEAZERNSENTT LINED 19%255HTUV
&9, NIPSEA J)L—T(d. BRIILEK, BRBEBEX-H—MITORAZENTLEDIC, FFRR
EROBEEmEIIEENERCHRLTVET,

NIPSEA 7L —JDEREHIO-NITIZORHCHIEEZITVET, 20 MERZIRNRDE, 2
B (EEAROEAMTZEAL. INSORAZR A OESSE TERLN RETETRICPRE BT
(CEEETENIFRAMT TS5y " IA— L2 ERLTHED. IRMBEEZICHRINA XENIZEDEROTVEY, N
H F A2 DO DIV TROAEEZRF O TOSEIEBVEDN ®H D L Z R T IFIATT .

SH(CHEAISEICITITRUF—>TIH, —DOREELT 2018 FELFETHIIO TV, REER
THRUEAMZE>THEMHBICEALTVWIRGE SKU (R/IVEESIEEA) OEN. 84
BIELTVBIETY . SHEDH T RIGE. JEHREEZMITOFRZT _LINZRD 3 BB EAFTUL L
MTTZYNIA—=LICEBEDTY , #EDIRUICRDET N, NIPSEA JIL—TmagaE. A TR 74
O —(CHELTVET,
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Other IPSEA markets - Extending Penetration & Share

ﬁ! Decorative leadership position: Number 1 in Singapore, Malaysia, Indonesia, Turkey and Sri Lanka

' Substantial headroom for inroads and growth: Markets where we do not have leadership position
T‘m and including Indonesia, Turkey and Sri Lanka, our decorative market share is less than 35%.

[ | I I Strong brand recognition: 34% Top of Mind awareness, 43% Most Preferred Brand,
49% Most Recommended Brand based on 2020 survey*

« Revenue CAGR: 10% : .
. PAT CAGR: 18% G

0ss NIPSEA markets outside Chinal

ionin Malaysia).

[ :d Growth areas leveraging on existing channels: Accessories, ancillaries, putty, ETICs, construction
il ¥ | chemicals, sealants, adhesives and fillers
W

V4
NIPPONPAINT
e

[E4+ T NIPSEA U —TEE%EM I3 21 OMIBICE. e{RADRIBSLWVWF - LADRWBEEHBIEX
L&, D35 5 DOHHICHNT No.1 DRSSV HIEEBU., SHICS17EIEALTUVEY  NIPSEA
JIV—TOHREUSNOEEL. 2009 FLIFE, 55 LUNEE CAGR10%. Fi5|#&FI% (PAT) (FE
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Our VISION
Building a sustainable future through customer centric growth

Supporting Education Protection & Preservation

Education Light, Vietnam

Arts Build Communities,
Vietnam
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THANK YOU
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