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NIPSEA Group - One of 4 key Partner Company Groups

0P -110.4bn | CAGR (21-23) :27%

Revenue- JPY 771.5 bn | CAGR (21-23) :16%

Revenue FY2023

Qthers
1%

- China and Malaysia+ Group account
€.90% of entire NIPSEA OP

«  Deco is c.78% of overall NIPSEA revenue
with Deco non paint contributing c.19% of
overall NIPSEA revenue

WChina ® Malaysias ® Others

- China & Malaysia+ Group accounts ¢.89% of overall NIPSEA revenue

Fakistan, Philippines, Bangladesh, i i ing P T Nipsea (Indonesial, Betek Boya (Tirkiye)and

Notes
5 s Malays:
@ ‘ 94:1"9. a!l , Alina (Kazakhstan) from 2024 & omwards.

NIPSEA 7L —T D&, 28 nEH- i TEEZERML. 29,000 AORESZHELTHD. E-
HUSTE TEEIIN-TZRLTVEY, 2023 F055 EINEE 7,710 BATUZ. &RROFEZEII
—J@HRE, RNTIL=3T7IIN =T RL=37, KFR5> )\ 5721, 94 T4UED A2 RRS
7. NV IZTM hPIR520 9 nE) R0 THED. NIPSEA J)L—T24R05E EURESICE8HBEE
(3 2023 F(CENTN 63%. 26%ERD, MFEEI I —TTRHD 89% 2 5HTNET,

HmBITE. BEARMNTT LINEED 78% (59%NERL 19%NEBUIN) Z2EHTVET, &
DEERICEZ D= X(ISZBHICH. BRUNOBGBDSA > 7Y T2 FEI DN EETY,

EBEAZTE. PEH 55%., IL—TI—TH 35%0ENEEHOTHD. MBI —-TT
NIPSEA J)L—J24KD 90%% 5shTLFE T,

HIgBI TEREEIL -2 77— TH5E LURGSE EEFIRD 90%% 6. Embl T(HEEAR RN

STERBAVELEY




2021 to 2023 -Resilience amid uncertain times

Revenue OP OoP
CAGR CAGR Margin
NIPSEA China 13% 29% 9.5% to 12.5%
NIPSEA excluding China 22% 24% 17.1% to 17.4%
Malaysia+ Group 26% 25% 19.6% to 19.4%

Delivering growth & steady margins despite headwinds amidst COVID

Motes:
@ | — ? {1)  Percanages ars expressed bassd on Yan tems

B 3 FRHEIRDRSE . J0FREPHREOTOI0FBER. YT/ F1—>0REL. 1>I0. )X
—A>JL . BHTOMHERE, SFITETBRENRELFU.

COFSRREPRERRBEBORT, PRIV -7 —-TFISUIS A% +D(CHERFUIIED
5. o LN, EEFH. EENRREETERCHERBLELR,



NIPSEA
GROUP

NIPSEA China

NIPPON PAINT

‘@ if China macroeconomy - Sluggish economy driven by deflation, cautious
consumer sentiment and low spending

GDP Growth Rate YoY %

(Constant Price) Consumer Price Index (%) PPI YoY %

e CPI: MOM %
m— CPI: YOY %

25.00 e GDP: YOV %
— GDP: T12M YoV %

PMI : Manufacturing Industry & Business Activity Retail Sales Growth Rate YoY %
& Construction Industry & Service Industry (%)

ﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁ
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UG () (CEOTIRRUELIZ,

SRBAERNTEEEUIT 5 DOIEERL, ARREL TRFDEELIHEL THD. RRUIEEN N WEEZEIE
TETVRWRITERIZLTVE T,



‘@ % Residential market & building materials segment is soft

China Real Estate Market

_______________________________

New Built Market 5B

HO) I oy 3

I
1
1
Newly-started Completed 1
1
I
I

Secondary Market & 5B

2024 Jan-Sep Eé

|
]
|
Accumulated . i
Commodity Housing Commedity Housing Commodity Housing | | )
Growth fﬂm Yoy Sales Area Sales Value Inventory | RE Investment Value  construction Area Construction Area Construction Area
%o
1
$171% § 22.7% * 13.4% 1 $101% § 22.2% $12.2% § 24.4%
M o e e = = o —————— /

Retail Sales in Building Materials
Trailing 12M Growth Rate YoY %

. Stimulus underwhelming

Low Buyer Confidence

R R L
b W

LEAN FOR
4 ‘Source: National Buresu of Statistics of China

HEEDIE(OHX., EBOHREYMTOIRSTEHIBAERZITASITHERTY,

2024 F(Z[F, - FEOMm I EF I Commodity housing (FEREE) | (FEOEFEEELT
ERINZHE) OIRFENSIFRERDLTVET,

BN 2020 €565 3MWHHAICI3 DOLYRSAY (Z&ATHR) BERIZITEHUTEEE,. FEOASH)
EMISOIRRIERRCEBILLTVET , KFETAROYN-DEFELIZDE, 0 1 FEICRDFET,

ST D RE[RIFEROAREET RO/ - DERIRDB(L. THEBABOERRMET (32
LEMOIRTERD ZBIBLELE,



@ % Paint market facing challenges. Where are the opportunities?

2023 FEPERBITURBRER ST

1. 2023FMERBFTILERETR

P r
STLENETE  TotlPant 20 « Paint output, Revenue, Profit has

3577 W 37m ZL;C/// ;V{//: not recovered to 2021 levels
o
P « Market consolidation favouring

20186F 20208 20214F 202267 2023

i + Building on NIPSEA China Deco
strength (i) Premium branding, (ii)

podal | EEASEA 50 HEE gk he B P o R High Top of mind, (iii) Strong
: o o presence Tier 0-2, (iv) Robust
wsm 40452z  ww=45% nzem 237 23 wix9.5% growth in Tier 3-6

9 55 95 ’ .
— F « China TUB pivoting beyond
237 residential developers
9 20209 021% 2022 20235
— R AZ T~ RIS R NI W EHOBAZT —— MHOBRY 1%
ot revnue (100m) Yor Taa Prom 100 Yor

Source: China National Coatings Industry Association (CNCIA)
@ | 9m~mﬂ a‘

PEZERNZEROTT LINGSEFIZREARLZET, 2019 FOKENSFEALZLLTVER A

HEOIRRIEISFSFRT —ATHERI BN TETFIN, FEFRFLERHIZOR IR TELL
TWBRELS— AR RERE(FILEL TV\E T, BHOIRMEES (. IOURBUWVRTRISSEROELL
TOVEIN, FHE R UL TVET,

LT OEBB(HU TR ZISENIZRAEHINERBVETH, VT A D OKICHIZ T
BAVZUE T . VT CEHEDDOIKUN A TVEEAN, BHERETHEDUN AL TORWNIEEZ T
[HEDHBAITUVBIEEZTVBDN ? ZNUIH D OKICIF#EZ RELUTVAINS T T, ZOHTDKEE
SXFALLTLKDN ? B5UIERRECE . HttN S CZaINICaEl) TRMBEEDFEA TONRIFNIERSR
WETHDEEZTVET,

P NEFDORFERCOTENRHISRENMEATVE T NRIERRERSHOZL(E. BULWE
FRBCERLTH. BEOEFMRGIDEHEUVARRCHEOTVET . FEZEMHRCEHRINTVS

FRBERERZ(SIREFRTI 4 75 2,700 HZEAFIN SEFEUTHEFALEIGIVIRRISGEN
AFNTVET,



SUFAR T . BHEROM KRB UL AZBIELTWE T,

- (1) JLZ7AMIBTOIZ> R 6. (2) Top of Mind (S5—1B#ETJSR) (C&BERFEM
E. (3) EX&HPAREH (1~2#EH) TOFERGRE. (4) FRELUTOHH (3
REPTHLLT = LARIO#E75E™) AOEH#EfE—2@80 T NIPSEA REDEHZEDNT

—73C.

-HHEOD TUB T3, 2019 FEXTERHEETAOY/N-HHE—OREE TUIN, IREF TIHFR,
whe. NHMEERBEDO DT CTEEEBEZILK.

NS, MBHRARLDE, EICHHORMAPISE, 770-F. REOITBICERZEN TS
SBALVELET



‘@ % NP China Target Markets - Sharpening our focus

Mission Refresh a Better Living Space

Building the most valuable ecosystem platform with technology

Vision To become the leader of integrated coating solution

Slogan Nippon Paint, Refresh for You mﬁ
Values Human-Oriented Innovation Design Inspiring & Enabling Ultimate Delivery Sustainable Development
Eﬁﬁ; Public Sector ] [ To Business (B2B) [ To Consumer
R N I’ ______________________________ \\ ’l ______________________________ N\
P i |
. ! -
Corporate Image Shaping ! ! Industry Leader Positioning ] ! T R T 1
S ! Global 1 | ket f d : : Leadershipini i d | : : :
S[mregy H obal resources, local market focus, an 1 i eadership in innovation and tota 1 H . . i
! a strong commitment to ESG ! i i —— ' | Premium, Youthful, and Professional I
i Jod j H
e e e e e - ‘.~ ______________________________ p’ \\ ______________________________ t’

9 FROMRE 2 AOFERENEZEL T, NIPSEA HEIDEEENEFEICEIE. FIRESTERILE
BEHERFU TSR Z TERBALELED

F9 LI DRFRORLEF(CEINDOOHIMEN BHNBIEIREDFLZFEMCLELE.

NHEBFT. SBEEEPPY. SHEBEFIOZDEIOVT, FULGRRTVEFT




@ 3 Public Sector - Public infrastructure opportunities for future growth,
== ¥ supplemented by strong commitment to ESG

Nippon Paint China
“i:\ E ‘ Partici ip ated in Ilolbaﬁ;“ Chinese Inf te_r‘nntlonul Import Expo - 2023 Sustainability Report Participated in ESG Evenis

>, e

it

Shanghai ARBON Meutrality
EXPO&SI‘I gh i Energy
k

N 2024 World Skills
worldskill it
I;y\)l“z(lzlﬁs Competition

Expal dedf cuso n Public
driving B s Growth in 2024

Paint for Smart

Road Marking Photocatalytic Coating

>100+
new projects

national-level green factories

—- |
s , o
‘ = Il d
Leanror
> RecycledPlastics lnnovative  CSRCHINATOP100 Best

Appiication "Golden Apple” Award  CSR Enterprize Brancs

NHEBFITF, SEROMRZREFICANLAFHASITSOFEFEHSH ESG (I HRVIIY AT~
(CFOTFRAZNTLET,

LFHEAHERPICHIL T RED ESG BEDEDFEACEFTEENNEL L R— NIAUAE R ERAT
MBI 2R R BRI OFREZ A LIS FUA(CE DV TO-F 2D TVET,

COUIEEDFEH DR REL T, H1tld 2024 £ 11 AL LETH#EIN T EEFRABES

(CIIE) (CEShILEUR, /A - #HBUFOREINER\SEEIENT Nippon Paint China (38123
RNEZROSHZBATFE THD ILVWOIEEZA T, BEOFE%Z LIFIER2FIERCED
HIDICUEUZ S EISURMSEIEX T, IBIAVIR— NIAUATIERR I 2 Lt OR Mm% R
LEUc. INSORG(GHEOZ— XSS IR, HFIKEDORAMT TYED L IF D TY . 248
(&

(1) SRR . EiB(CHD 6 METESETOHECERULEE. BEE 10 8D 0OF
FHFE N ZAE(CAHE I 2R BEREI BN TEFT . REOZREHNEHOBELKRTD
F DS LT SRMSBEHEVDERIRICRDSEY . SrEREOFERET AT, EERAD
BHRFNHBTHEUA INR-23> - TIYRIA-LATHBRERFELLIED, FETEAERY
E—ILIRA> NIRDFET



(2) IRIF—HESZIIZ. CO2 HHHEZHIRIPIRB(CARBULBEEREN | BEF
EFEBEORSERRICHBVTRADIRIF—THEL THN, ETROHHESDN 70%%
58FF, 2023 FOHEBEHELESHRCEIVWTEEI ¢ RIBICABULERZERT
BZET, 150 A ARZEOD CO2 HEHEZHIKTEXT .

(3) RBLOBWKRT T, BIFOEHIDEBER OS5 -5 —T 100 X— ML EEGR
ik C S HEIMRAAZER | IRIBADECR(CINZ THEFEMECHENTED. IEROKMEERIR
MAZERIEFEUVERSTUNRTIZE. TAFEHN 3~4 BRADET, S5 DIN 1553T
RZIRSEDREZIEBEDIRA CL\BIch. THEH0B SR R%ZAEMEI S EERIETT.

Litt(d 2024 4, BEIC 100 HzBX2TOS I NCEDFBATVEY . B& - BithDisEEITHEIE
SENSFETAV L 2T, St _ DXy b RIFOURERIC DT OB D ZHIFT TOE
F9,
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‘@ if To Business - Pivoting, driving strategy shift, positioning for
== 8 sustainable growth

ion & pivot from and Public Sector push
Public Sector  Old homes repainting, City renewal

Upskilling,
training,
certification of
Painters

To date, 3.23m
painters

registered un:
Painters Club

g3y ¥ s
24 -4 AN 4 9 [ vEP———- ar Mrery of
Wi Rt ad et e P Yue b Lab i Chanas Boting Az Honp
" S Froce i Prove
LEAN FOR » o«
@ | Md Successes & track record with beyond residential business partners

FEABPI T, BEROERIRZ IR - HEEL, FFI B RICETTAIE T2 RELEY,

LT EOERECERZROILBRELIA—ILNOSNNZEL. FEEUNODEFCEHOHHE
%S ING BR[OV THSREER LT E-ILTEEU ERORFAREET (OY/—(C
DR, IRTEFEHUIHOTAAOY/ (P EMOFEEHEEREDIRL VRS ZRELTVET, 2
AREN(C(E ZAAEUAEFEOSUELFETHOSUE. RITPLEROBEERE, MREREYI1-3>
ZIRALTVE T, EP9F— AN T EEMI T, EEHSRRIE - BRI O BT ORBGRE L CEEHE
(¥ FED=—XCEDERIII-S % RMT 3L T FTiBORMRE AMRED TLET,

CIIE (cBWTE. i@ 2 FRICTH AR P ABEFIBE ICHU TURRLU TEUIRIER 4 DOEMHE
FRSTEZIRELEUZ. TNTNOAR(L. FESRNEISEOEE. NHEAEROSUE. THAEEY)
OERF. ZAEUIEEROSUEL RO TVET . B LUIAETHOBUESTEICE. [HEZOFED
BE 1 ZBENEVEBRETFE, JMVERNTRVTrY—R (SM8) ORRMEEIRE, BPHBED
RS (TARISUWMBHIRN R ZERV)1-232 2 A TVET,

TOUERDFAACHE W T, BB SEROMIEEE TR BEOREZFHERTHYU1—23>
DOIRMEELVGRHINTVET . NSOV 1- 23 ([SSHERBI O EROEMER. RIZ
(CECR LA R ROML, EERIEEARONEEZRD LT, BNIBIREZEALET, HIZ(E,
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S OBIECMEY )1 — >33, VEERAAEIZERDTTECLEART 6 BELEABHEL. DD 6 BT
EERZST T I BTENTEET.

KRCMTIF-LOFEOD TEE T, HHOY-ERZRM IS LTAREIRTY, HHOHE
PERET(L. BPIMATE LMz T DERMAZERHRL VT, SR EBAFNSZERZFRMICEL
TARDRENZFEITI B ENRHSNIANDH TOIMERZEE RO TVET

12



‘@ if To Consumer - Colour strategy & Textured products “Magic Paint”
| #B  key, strengthening our position as market leader

Premium, Youthful, Professional

‘S0 urnisnings: sceh as sotas, bedding, Cartans, swiiches. e

summme = r

-~ v M
il s -

> —
A

—
"‘--. -~

FhF 2 FrIOD IR FREARICHEVT, SHEBTIH T RIFVRZIES T IR [H5— &TVRAFv—HilE |
ZIERBALEL =y —4—¢L T, BEI#AEHE (CCM) OREBERIFZIEDPL. SHEENLNS
OBEFIRATEDRLICBEDBLLEIC, ZLDMELHEAMBEZBEML TBREDBEREZEHDILETHE
BLEEICEADD, HEEBEORELIBARNESHZEMENTY TIAFr—EmICEAULTE. T3
SAO0-3—-ZEOEAN R L LDEEE I N E LB BT, MELRAMBEDOBE AN FCEE
ERRDE T,
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@ % To Consumer - Colour strategy: Annual Colour Trend Launch
— Campaign - Retaining long term & attracting potential consumers

Annual Colour Trend

M x @awann

TOP #1 mentioned across channels
7,000+ users engaged

B | Gith-d

CCT, BEZEIEZELN,
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@ % Textured “Magic Paint”, engaging the young and high-end consumers

B | Grith -t

@ =  Brand leadership - Clear Top of Mind leader

2024 Qverall Tier 1 Tier 2 Tier 3 Tier 4 Chnbrand 2024 China
Brand Power Index

Top of Mind , - d d d
. 52 13% #2.20% 0 0% 2 91% @ 2024#C-BPI”

High-end Middie Low-end WA IR @ 8
;
#2: 16% #2:22% #2: 22%

1743 ranked No #1 for 8 and 12
consecutive years for wall and
wood paint in China

20-29 30-34 35-39 40-54
By Age Grou 53% 50% 51% 51%
#3 1% ¥ Ad P - : : -
# 19% #2 22% #2 20% #2.18%

Good Texture effect 2024 Good Colour effect 2024
Leadership in capvs #2) RES Gap vs (#2)

NP improvement vs 2021 NP improvement vs 2021 m

Texture and Colour

Source: Paint Usage & Attitude Study, IPSQ (June 2024) and Chnbrand 2024 China Brand Power Index

B | Giwith-d

B 2 FEOTFYRRHEREICSNT, ZH1ED Top of Mind X207 (FHEARPLEFTHOARE, ffitg
(BRI 51%ISELEUE. FFICH5—ETIAFP—TIR>ENEN 68%. 72%I[C ERULTVEY, B
BE DIENEHECEMN SUEOREMEIRI DI I 2 RIEA. BVREEZE2T50R-4
—EUTRZEOFFIZEZTVEY,
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A E NIPSEA China Distribution

Specialised segment dealers,
further enhancing dealer network

Grabbing Small Middle Projects opportunities
in Tier 1 & 2 by Phoenix dealers

Improving supply chain efficiency & service by tapping on
Phoenix+ (local OEM partners) in Tier 3 to 6 cities

=
B | et

L (I5RERBRFTHZ HERT I DA, FITIRERDFEA Z R GEL CWVET, 1 FREBTHDFI/3 Phoenix
= —EEEZHEHIIROAREETOZ 1) MO T IR %Z58IEL. 3~6 fREPTHOFTIR:
Phoenix /{— b —EEE IO MEM L2R>TVET, HiBOHENRIFHREMAT
R ZBN\— M —EUTERANZEZRE RO TVE T,

EBIXF A REEBRICHK I TRBEDRED D BFORMBEFEOLEE DO TED THH, BFY
HRHEDBOT—5-ELTHEEZREMLTVET, CORBR. RIQHEEMITOEENLDIER
BICRD, SHICAREBNMLAIZRIAHTY,
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’@ i3I Boosting product appeal across Tier 3 to Tier 6 cities with targeted
== 3 product offerings and exterior textured paint

4 Paint Store: Fif interior and 38 exterior paint

3~6 RESTHICHIBFA Phoenix /\— b —EEZ AL (EIHHEOR MR LA TR KEHD
M5 Z— X CREae P lgZ R DREZIRHL TVE T,

17



NIPSEA
GROUP

~ NIPSEA
% Malaysia Group+

B | ook

Nippon Paint
Malaysia Group+

9 COUNTRIES
Malaysia, Pakistan, Bangladesh, Thailand, Philippines,
Indonesia, Turkiye, Egypt & Kazakhstan

>18,000 empiovees
>1.1 siLuion PopuLATION

REVENUE (2023)

~JPY 200 siuon

32 MANUFACTURING FACILITIES

11 CORE BUSINESS SEGMENTS =

Trade Use (TU), Industrial Use (IU), Auto/OEM & Motorcycle, =~ 2020 & 2023
Auto Refinish (AR), Protective Coating (PC), Waterproofing, . _‘é':::,
Flooring, Sealers, Adhesives & Fillers (SAF), Dry-Mix, Tools &
Accessories, Marine

{3 NIPPON PAINT e — g

NIPSEA J)L—TD—BTHZIL—>T7II—T (& 9 nETHELZERMUTHD. 75 EUNZE 2,000
BRFIRIGEL. NERICARRZRIITVET, 1967 F(GEHRUIL—>7ZEZEINEL T, IRIETIIN
F29>. N FF7220 94 TAUED ARSI T, NV IDTM WY IR THRERERAULTVE
9, REEEFERRD, L7 -TEEEE. Xt ESRAEEREDTE THH TEARMEICEA T
F9, FHANBEREEREZITHOTOFIN [KREMERKE (MSV) JEWSHBEOBZROLET—K
{ELTWBZElE. NIPSEA J I —TOARBZAIRLTVET,
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Malaysia Group+

. ncy push
seographic gowm xpansion Pilarform Moats
VH(SAF) CMHMF (drym:x) spearheading Enabling infrastructure, Malaysia Piaybook
first !rfed 2006 and accelerated from 207‘4 onwards Rest of Group Deco Non-paint growth outside China ing infrastructure, laysia Playbool
2014 o "'T
= e
- e o s VAR 0 e 7‘\_, \r“/'; -
T oam Revenie: JPY 200 b J i == p.r__ ) .
Y CASR Rav: 30.0% . ~ P A
CAGR OP: 3T.1% v et (g
CEIN] 2 ¢ &
1
i

- o
(s

ni*? IIII.III

SBABROBISI0MHERE RNE YL -7 ) —THIBRN IR & FEOFERE B TR E
UTERZENINDET,

NIPSEA J)L—T DD BHEADZKERRRIC, YL—>T I —T ISR ENBEZRHELTHD.
BEACEE —HmELCOT M. BEIEMER (AR) REA (PC) . BhKA. FRAA.
SAF (Z3d%-185%-FRIER) « RIAYIRHE. Y-=IL - 778 -, MfaAREZEDIROTLE
9, FeBMBICERI25E(E FTEBLREIX N CRBOZEZRD., BEEzMNIBNSIRMET
DERMEILFELTVEE T,

IL—379)—FEERBRIMIE. DuluxGroup @ Selleys %50 (Selleys 752 R) ¢fhEH
DFEEBOHE, SAF P)NT - RS/ IABESZHEZIBEEL, Vital 111> CMI £, ZOAMMO/INRIERE
EaN-RCUIM=A)V-0=F4>P & AVARSIZ3>-YU1-23> (TCCS) 1% 2024 FHICFT
FREEBETEITY . BRIEEEEZEIDEF TR IDILICED, BRERIEFESBICINEI D RAHTI,
R =27 TIOUIAMEMENBRRECBNE. JIL —TAOMOIISK TERKSEEL., BiHZEDTLK
HETY,
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fhoRIFOFZEAKG, KEBBOHIBOIRNZERBUL LT, FBAEIEZEDANTIKTET
9, ZEOEEARFENTNEMTHLRDEFCEATESREDRRETEHOHEFRAN, HFETIVE
RBEPDZED AN, FRBAEMESERL TV ETHRENBIEECRDEZEATVET  IRMFE
DOAEFERMRICELZ TN —TEL TOERE, THBADTUERBS A LU THDREIRIEOHEHED
BICLBEDTT,

R REUREE (T RMEF, IOUIET LA Ty ZBIR TEBREVSBEDRBUTIZOTVET . BEIC
M2 EHD7TO—-FF. RECHIOTBR SEESN TELEHOT YR IA—AICLOTHZAN
TWEd,

=37 —TORBEIFITSUET IV IA—ACIHTHREMMTHIBNTED. cnNsSheAREL
T, HBHOREHOHIRS S HTIEEERO>TVET,

JU=379IN=T0OT 5y NIA— A ROBEEE(COVWTRIEEICCERBAT 3L EAMIICE. (1) BEEH
ODER [0 -0-F12J &AVANSI23>-Y1-23> (TCCS) 1. (2) Heffie®am.
(3) FZHEAM, (4) BEOTIO-F. O 4 IHETHEREINTVEY,
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Moat: Customer Centricity
Total Coating & Construction Solutions
TOTAL COATING

& CONSTRUCTION
oM | SOLUTIONS

] THE
=2 The Paint Expert” %?QEIR'%’GS

Architectural @ Flooring
-EE Coatings Solutions
n

Interior  Road

Paint All Surfaces

Exterior  Roof Commercial | Fiooring
Glass Tiles & Ceramic Carpark Fiooring
Metal ‘wood
Sealants,
Protective @ Adhesive & Filler
3 Solutions
Coatings
Cconventional Coatings
vy Dusy, Sostoes. & X Waterproofing
> ., Solutions
[ Di . Sheet Membrane
Ty Liquid Membrane
Solutions Cementitious Membrane
Plastering / Rendering
skim Coating
Floor screeding 5
Tiing = Refurbishment
Chemical Additives Solutions
Grouting

£ i
Bonding Agents & Accessories  Re-painting

LEAN FOR SEALANT, ADHESIVE
@ | M‘& & FILLER sowrions ﬂm

[N=H)L-D=F4>FJ &AVARNSIZA>-YU1—23> (TCCS) (& TIYRTA—AICHIFZPERED 1

DEBNFET, Y- 7 TRECHIZDERN (OEE SN, FRER(CHFREIN TS TCCS (3. BERLEX
HIRFEDDEF CHEE L EOFEZEBRCEZBIFREICLTVEY, ISUFER. Nippon Paint
Malaysia (3Z<OMIZ TI BEROIF R - N EEFHINTVET,
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Total Compatible System
from Bare to Finish

TOTAL COATING Providing customers a one stop service with compatible solutions
NIPPON & CONSTRUCTION from bare concrete surfaces to the finishing, and everything in between
paint | SOLUTIONS

Coating system for Brick Wall

o |I_ Bricklaying
/ & E‘"— Plastering | Rendering

90000000 ¢

Flooring - DeckGuard Basement t Deck BD
§ Epoxy syst orporating moisture barrier system designed specifically for basement car parks where
© A& Skim Coat (Top Coat high moisture in the substrate and high wearing activities from the vehicular traffics imposes synergetic
W] W8 Sacs Marar Gy £X541 stress to conventional car park system

) @" Painting (Sealer) - | =
~ Rt z :'1 .
. - et
< ] [— -
oy, = T Hydrphobic Popeties Defrmabilty & bty Quartz Technology
Painting (Finishing) < :
&y E
Anti-Efflorescence Solutions for Superior Efflorescence

B | Githe ——

Lt ERER(CH L, RMNSETORADML LIFICEZE T, IVANT - B—EELTEREDHZY
U1—>a ZIRMHU TVE T, IEEVIREM . R A, SAF. RSAZYIZREICEALT, FRitihs
KEE EFCEZETEBREOHDIVI1 -SRI TEIOG . BN TS AR D LM REE
ZFBULTVINSTY,

BFEEOHETHEEEOVITNICEL, BHEEACEERIR, 7917 —EBELRERMEZH
FURNS, MiBOEEZIEET SELB(C, BAfTEHZHEEL T BICHIBAORIEADIEEICES

RL—79)—TORER (L. IOUEDEF TR R FTaESD TL\S NIPSEA REOENE) %
BIBELTVETD,
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Best in Class
Product, Technology & Quality

WEATHERBOND SERIES : " o

vier &

= NIPPOI

D PaiNr

WEATHERBOND
ey

W\;«l

W

LV

LA RN BT TO-F(CED, TiH - X (IS TERmRE I IADRBZIRMLF T, fiHE—AN
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Moat: Integrated
Digital Platform

FRAMEWORK:
1. ALL Stakehokers are covered wi

in CP
2. Seamlessintegration with o neoﬁf-edd ata source.
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@ | 9 LEANFOR a‘ § Customers / End Users

£3 1 20Ty IA—-LDBEEE(L, [FRET 4 -T5vhJAx—LA (Integrated Digital

Platform) 1T9. COTZYvhIA—LRFAFREMINS. BIITHFEEINHEEEZREU TVKAEE T
srenZEU, BICHEE YIRS, 2R0T—J(CBI3ZL<DOMIBREDES 1-ILAEMHAEFN TV
FI, FHEVEEICRITET - THN. YIRICEATZT—ITHN. VP LDT—H(E HFEOAR
L—=T427 - 2 AT AISREENTVET, $iET 29I - T3y hIA—LDI Connect (TRIN) 1337
EEREEDOES 1-IILHBD. BFNTE TIRE. BRI —T2ARCRELTVET, [Connect (O
ZIK) J3EREFIANTIEET, BHOIISXFAICEFNIBMFE P IR R(ICHEURBEEN
YERLUTZ TikTok 1 YouTube EhiED B EZ 32 2B LFIABIEET T,

ST RBE/AIVMIECHNZ EIELDDHBATAHIEE (AI) OFERICEEDIEATVET . 2025 F4]
HICEEVWEE TS RAE Al Y- 2 AHIIFETCT .
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Moat: Processes & Systems

+ Malaysia+ Group has perfected playbook * Capitalising via platform approach that integrates product,
technology, coating solutions, and digital connectivity

* Facilitates easy future expansions and addition
* Building shared talent pool across countries

Integrated Puvl-
Playbook mm

Enhancs the eisting

M GROUP PDT WORK STANDARD
crk

The esd o frter e Sesee g e

P — """ i ““""’" ensuinga chesie
appreach.

EPO=232*09020

NIPPON PAINT

RL=2700 =T (3, TR ZEERUELL,
FERNICENMNSZRED1- N ZERUTREZER

{REORAf -T2 - )1-23>, TGRS LT 5y b IA— bAO7TO—FZ&EU.
HUNSBEEEFINEBEOB LI —TE2EORT =)L Ay MeSE S 2 & THUSOmRE Mt 72

2o

L FEREOED T (CRAL CHBOSEBEF DFEAMOT )L 2 2R ETIED LI 1E. AMFFRE
BRI BT, BEOIALMGH R LD TOEET,
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Summary
Medium Term Forecast (in LCY)(Apr 2024 MTP)
———— —— T
NIPSEA China total c. +10% —
NIPSEA China Tuc il
TUB c. +5%
Malaysia Grp.
Singapore Grp. +5-10% -
Thailand Grp.
NIPSEA Except PT Nipsea (Indonesia) c.+10% -
China
Betek Boya (Turkiye) c +10% .
NPI/BNPA (India) c. +10% —
Alina (Kazakhstan) ¢ +10% =
Laying the seeds for 2025 & beyond
@ ‘ 9.:..:« a’(! f

LHORRICEITEEAIIFTAT>J T, FABEACHINTHED, RERFIZZEHHLTOF
T NL=2 7N =T 0TSy IA— LEBRFNEFRBOH U Z RETVET . RIATE Alina #4010
D, 2024 FEAIFRFAZYIR - NFOIR— NITAVAIHRTRBENMNINDZFETT .

HEEYL—3 T —TD5BA%EL T, NIPSEA )L —T& QOB F 4250 DD. JIL—-T
PIRORT =)L Xy MBS ESFIZRZ B TVBIHETBNUEURZ. WL EDSRBACED, MR OIRIR
HEEU ETEDISTEIGU. MEU SO ZIBRE TELOTIIRVTULLIN,

2024 FFEUWEEIREBDELN 2025 FLEORRE RIEX T5|ISHisthSZED TVL'E
ia-o

CRREEHONESTEVELIZ,
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